





TOURISM INDUSTRY

MARKET OPPORTUNITIES, CULINARY PROGRAM & HISTORICAL TRAIL/PROGRAM .

INDUSTRY responders cited many new opportunities for
expansion of Sonoma County’s tourism assets. In particular, respon-
dents noted that new culinary, customer service, and historical
programs would be useful. Survey respondents also indicated that
there were many new market opportunities for Sonoma County,
International travelers, Eco-Tourism, Cycling, Health and Wellness,
and Lesbian, Gay, Bisexual, Transgender (LGBT) came in as the top
five, respectively.

The development of innovative culinary and wine programs can be
an effective way of increasing visitors’ length of stay, return visits,
and satisfaction to regions of the County. Unique food and wine
programs can also help differentiate Sonoma County in an increas-
ingly accessible global tourism market. 87% of respondents felt
new culinary and wine programs would be somewhat useful, useful,
or very useful in Sonoma County, with 45% indicating very useful.

According to the Travel Industry of America (TIA), more than 80% of
the 155 million US traveling adults take overnight trips of 50+ miles
or longer. Four out of five include historical, arts, culture, or heritage
activities in their traveling plans. A majority of the cultural heritage
visitors report spending 38% more and staying 38% longer than
other tourists. 75% of respondents indicated new cultural and

heritage programs would be somewhat useful, useful, or very useful.

Only 6.3% felt this would be somewhat useless.
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TOURISM INDUSTRY SURVEY

MARKETING PROGRAM EFFECTIVENESS & CUSTOMER SERVICE AWARDS PROGRAM

SURVEY responses suggest strong support for a hospitality-

centered awards program in Sonoma County. More than 68% of EFFECTS OF A CUSTOMER SERVICE
responders believe that a customer service awards program would AWARDS PROGRAM IN SONOMA
provided incentive for hospitality staff and/or increase recognition COUNTY

of Sonoma County as a destination with a strong commitment to
exceptional customer service. More than half of respondents
indicated that they would send their hospitality staff to a Sonoma
County customer service awards program.

Countywide marketing initiatives are doing well. More than 82% of
respondents reported they found current county marketing
program to be very useful, useful, or somewhat useful. Only 1.3%
found county marketing program to be useless.

Regional marketing efforts are similarly showing a positive
response. 66.7% believed that Sonoma County’s regional marketing
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METHODOLOGY

The Sonoma County Economic Development Board (EDB) recently updated its 2007 survey of Sonoma
County tourism businesses in relation to the tourism industry. Owners and executives of more than 100
tourism businesses rated their confidence in the industry and identified changes and needs they expect
at their businesses in the near future. The responses covered businesses in a broad range of tourism
establishments. The survey asked tourism centered businesses to respond to a broad array of questions
about their market and marketing efforts, their visitor demographics, their expansion plans, the demo-
graphics of the industry, and their opinion on key County tourism policies. This report represents the
findings from that survey as well as an analysis of those responses.

In addition to the survey responses, the Sonoma County 2008 Annual Tourism Report also includes
general background information for the tourism industry on a regional and national level. Statistics
came from the Travel Industry Association (TIA), www.tia.org, and the California Travel and Tourism
Commission’s 2006 California Travel Impacts by County, prepared by Dean Runyan & Associates and
Smith Travel Research and updated March 2008, www.visitcalifornia.com. The EDB used the U.S. Bureau
of Labor Statistics’ Consumer Price Index to adjust some data for inflation, http://www.bls.gov/. Lodging
classifications were defined by AAA, www.AAA.com. The EDB collected and compiled all TOT data from
each Sonoma County jurisdiction.

Please note that all survey data contained in this report is based on the information self-reported by
respondents, which was not factually verified by the EDB. The responses were then gathered into a
database for analysis. Due to the fact that survey respondents may provide no responses to some ques-
tions, the category percentages indicated in the graphs for those questions may not sum up to 100%.
Where replies are mutually exclusive, percentages may be slightly off due to rounding. Where replies are
not mutually exclusive, percentages may total more than 100%. As mentioned above, it was our inten-
tion to obtain averages that provide a general “snapshot” of various issues for the hospitality/tourism
industry in Sonoma County. Accordingly, the data averages are not weighted by any factor or interest.
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otherwise expressly agreed to, such information and materials are for the exclusive use of Moody’s
subscribers, and may not be copied, reproduced, repackaged, further transmitted, transferred, dissemi-
nated, redistributed or resold, or stored for subsequent use for any purpose, in whole or in part. Moody’s
has obtained all information from sources believed to be reliable. Because of the possibility of human
and mechanical error as well as other factors, however, all information contained herein is provided “AS
IS” without warranty of any kind. UNDER NO CIRCUMSTANCES SHALL Moody’s OR ITS LICENSORS BE
LIABLE TO YOU OR ANY OTHER PERSON IN ANY MANNER FOR ANY LOSS OR DAMAGE CAUSED BY,
RESULTING FROM, OR RELATING TO, IN WHOLE OR IN PART, ERRORS OR DEFICIENCIES CONTAINED IN THE
INFORMATION PROVIDED, INCLUDING BUT NOT LIMITED TO ANY INDIRECT, SPECIAL, INCIDENTAL,
PUNITIVE, OR CONSEQUENTIAL DAMAGES HOWEVER THEY ARISE. The financial reporting, analysis,
projections, observations, and other information contained herein are statements of opinion and not
statements of fact or recommendations to purchase, sell, or hold any securities. Each opinion must be
weighed solely as one factor in any investment decision made by or on behalf of any user of the infor-
mation contained herein.
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